1992 ACTUAL VS. BUDGET 
BRISTOL DIRECT MARKETING 
(W THOUSANDS CF DOLLARS) 


• 992_ 1 991 



ACTUALS 

EXPECTED 

VARIANCE 

ACTUAL 

ADVERTISING 

MAGAZINES 

%\s\ 

SI 62 

(1) 


SUPPIEMENTS/FS! 

122 

144- 

(22) 

466 

NEWSPAPERS 

49 

49 

(1) 

177 

1991 ADVERTISING REVERSAL 

(6) 

(100) 

94 

0 

arrocfl 

1.073 

1,070 

3 

1,501 

AGSYCY PRODUCTION 

222 

300 

(77) 

605 

SUBTOTAL-ADVERTISING 

1,621 

1,625 

(4) 

2,749 

E/ENT SPONSORSHIP 

0 

3 


0 

RETAIL PROMOTIONS 

S3G1PANDB1G1F 

8,259 

4,737 

1,532 


TRADE-KEYCHAINS 

62 

160 

(98) 


ESCALATING CASH 

BACKER 

PRODUCT PROMOTIONS 

LCVVEST PROMOTIONS 

885 

1,107 

400 

(219) 

(400) 

7.822 

1,346 

WHOLSALE PAYMENTS 

21 


21 

159 

SUBTOTAL- CONSUMER INCENTIVES 

7,2*0 

6,404 

836 

9.327 

GOLPCNNG 

ON CARTON COUPONS 

43.135 

*4.643 

(1,707) 

28,700 

ESI 

165 

165 

0 

412 

COUPON FUNDS PRCM BUCKS 

0 

200 

(200) 


COUPON CREDITS 

(3,214) 

(800) 

(2,614) 

(27) 

SUBTOTAL- COUPONING 

40,037 

44.606 

(4,521) 

27,035 

DIRECT MARKETING 

DIRECT MAIL 

0 

0 

0 

0 

SUBTOTAL- DIRECT MARKETING 

0 

5 

0 

0 

PERM & TEMP PO&ARTWORK 

PERMANBVTFOS 

50 

200 

(150) 

1,046 

TEMPORARY POS 

855 

969 

(114) 

2,271 

ARTWORK 

349 

120 

223 

502 

SUBTOTAL- POS 

1,253 

1.269 

(36) 

3,919 

SAMPUNflOTKSft PROMOTIONS 

PACKAGE DES'SN 

3 

0 

3 


OTHER 

KTRO OFFERS 

41 

0 

41 

103 

1,585 

SUBTOTAL-SAMPLING 

44 

0 

44 

1,588 

TOTAL BPAND PROGRAMS 

$50,245 

$53,926 

(3,681) 

$44,768 


Source: https://www.industrydocuments.ucsf.edu/docs/qkxm0004 

































